salesforce

- Contact Edit
=~ New Contact

Contact Edit
Contact Information -— Sales = 1

Contact Owner BRI

Kenton Williams

First Name “ —None— . d
Mr., Ms., Mrs., Dr. Prof.

Middle Initial

d
Last Name &7 I

Certifications
oy

Company Information - Sales = 2
Account Name  [JEER] I

Reports To el

Address Information -— Sales = 2.6

Mailing Street

Mailing City

Mailing State/Province
Mailing Zip/Postal Code
Mailing Country

Company Type -— Sales - 3 — Who are you

Company Type | 20

Alliance/Channel Partner Information —- - 3.2 -—— 4

Alliance/Channel Partner
Contact Type m

I = Required Information Lead Information

) If checked, this record won't receive
¥ ;
Marketing Blocked ok - any Marketing Communication,

Primary Email

Phone

b o5}
(=]

Available: Ch | Extension Number 2
vATADIE: AAlA. ACA, ACCA, ACMA, AEP, CA, CAM, CASL, CBC, CBF, CCC, CCM, GFA, CFE, CFP, ChFC, ClA, CISA, ¥ || P osan ] Extension Numbe
CLU, CPA, CPM, CTEP, CWM, FACHE, FCA, FCCA, FCMA, FRM, MaA, PFA, PFS, PHR, REBC, SEHBS, L JIF A Mobi
SPHR ket § .5 obile
Fax
CL.J--— Account {only) look up Company Website 55
(|- Contaet (only) look up
Other Street  [JE
Other City ||
Other State/Province m
Other Zip/Postal Code  [JEI
Other Country m
~None— " H This is a read anly field A”Enmrcggm;jnia{_t::; o W i -f}—— Dependson “Lead Type” H— Specify “Partmer Type” if Alliance ar Chanel Partner is selected.

Client {potential), Client, Competitor, N/A (Only if Alliance/
Channel Partner), Odyssey OnaeSource — Internal, Other

Company Partner Type

liance/Channel Partner Info

w -l — Specify "Alliance/Channel Partner Contact Type” if patential, paid or non paid

Alliance (potential), Channel Partner (potential), Alliance Member (paid), Alliance
Member (non paid), Channel Partner Member (paid), Channel Member (non paid)

M-Group Life & Health Ins.
Renewal Date n

Alliance (potential), Channel Partner (potential), Alliance Member (paid), Alliance
Member (non paid), Channel Partner Member (paid), Channel Member (non paid)

25 l-Mnne-- w i -ff}—— Depends on “Alliance/Channel Partner Company Type"

A

Alliance (potential), Alliance Company (paid), Alliance Company (non paid)
==Mone=- Attormey, Client, CPA, Financial Planner, HR Consultant, Insurance Broker, PEO Broker, PEQ Connect, Private Equity, Vendor, Other

Channel Partner (potential), Channal Partner Company (paid), Channel Partner Company (non paid)
=-Mone--, BanCorpSouth, Vestus Group, Wells Fargo, Other

[3JQ|"EG1 1] H— Contact "Member"” Group Life & Health Insurance License Renewal Date. - Le. Agent

Company Source -- Sales = 3.5 = Mirrored from the Account Level

Lead Source “ l

Comapny Source Campaign | 29

—MNone— b J* { Identify where this lead/account was referred from
Alliance (non paid), Alliance (paid), Bryce Johnson, Buyer Zone, Channel Partner, Client
Referral, Cold Call, Hoovers, Lead List, LFA — PEQ Connect, LFD — PEQ Connect, Live
Demo, Marketing, Networking Organization, ODY (Client Services), PEO Connect, Public
Relations, Search Enging, Referral, Telemarketing, TexCap-Concord, TMAIT — PEQ
Connect, Trade Show, VHR (sales), Web, Web — Ballpark Event, Web — BLOC Party,
Web — Contact Us Form, Web — On Demand, Web - Owners Night, Other

':M-‘— ﬂﬂm[.'l-EIL'gli‘l lock H_ This i= taken from the parent Account

Contact Source — Sales = 3.6.1 - Comtact related info

Contact Lead Source l

Contact Source Campaign L

Lead Generation Information — Sales = 3.6

Probability by Consultant
o N

Comments -— Sales =&

Comments

Marketing Information — Marketing - 1

Oniginal Source Type n

—MNone— i e | i Identify where this lead/account was referred from

Alliance (non paid), Alliance (paid), Bryce Johnson, Buyer Zone, Channel Partner,
Client Referral, Cold Call, Hoovers, Lead List, LFA — PEO Connect, LFD — PEO
Connect, Live Demo, Marketing, Networking Organization, ODY (Client Services),
PEOQ Connect, Public Relations, Referral, Search Engine, Telemarketing, TexCap-
Concord, TMAIT — PEO Connect, Trade Show, VHR (sales), Web, Web-Ballpark
Event, Web — BLOC Party, Web — Contact Us Form, Web — Web On Demand, Other

Eﬂ"‘“ Canl:riEn ook

Campaign that ariginally engaged the lead with Odyssey. Infarmation

Source Campaign (Marketo) “ CEELNDUN ST -l — captured by our Web forms (read anly field)

Birthday m

Department (Odyssey - Internal) “ -

] — ie:March, 23

-None— w | (Jdl]l— Choose appropiate department for this Odyssey Staff member

Odysseay VIP, Odyssey — Treasury, Odyssey - Sales, Odyssey -Marketing Dept.
Qdyssey - Payroll Dept., Odyssey - 401(k) Dept., Odyssey - Risk Management Dept.,
Odysseay - Benefits Dept., Odyssey - Client Services Dept., Odyssey - HR Dept.,
Odyssay = |.T Dept., Odyssey — Central Input Dept., Odyssey OneSource F&F

Contact Methods - Email Opt Out Marketing = 2

3

1

4
Marketing - 3 —- Social Media

Linkedin Addrass

4
= =J

Facebook Address

Marketing - 4

|_| EBE BE BE

. Opt Out - BLOC Parties

Opt Out - Corporate Announcements
Opt Out - Newsletter - HR Advisor
Opt Out - Odyssey's Offerings

OptOut-Podcasts: Business Survival Tips

A

Opt Out - Webinars

First Lead Referred Date BRAE [3/9/2011] -} Date when your zlliance referred a qualified lead for the first time.
Company Referral Alliance - (Contact Record) | 46 (| - m&?iﬁ"m

Thig is taken from the parent Account A

Contact Referral Alliance - (Contact Record) m L - ﬂ“"’f“;kﬂ i:ﬂlh'}

Look up your Referral Alliance "Contact Record”™ who referred this lead.
If wou are not able to find your Referral Alliance, you have to convert the Referral Alliance
"Lead Record™ to an Account/Cantact to find their "Contact Record” it in this field

Merge with “Referral Alliance -
iContact Record)” & Remowve

Alliance (Other) [

Raw Date [ [3/9/2011]

Cold Call Date m [3/9/2011]

Engaged Date [l [3/9/2011]

Contacted Date “ [3/8/2011]

Marketing Ready Lead Date “ [3/2011]
Sales Ready Lead Date [AZ2011]
Appointment Scheduled Date “ [3/9/2011]

Lead Score

Priarity “

Relative Score Value 0

Urgency Value 0

Fax Opt Out

m . Do Not Call Lead is Unsubscribed from any

Marketing commiunications. Do not

Email Opt Out (J)-}—— change this field. We fully endorse

and comply with the requirements of
the CAN-SPAM Act of 2003

Twitter Usemame

Youtube “

Web Form Comments n Read Only Text Field - — Please do not manually edit these comments. These are made by the contact using a web from on our website

KEY:

J- Help for this Page “ = Does "Not Map™ A/C or O - # | = Mirrored from the Account level E = (RFP) ‘ = Client Manager E - HﬂﬂVERS




